(@)=
~Pile

4

w

Home Credit & Finance Bank , ul. Pravdy 8, 125040 Moscow, Russia
Tel.: +7 495 514 1019, Fax: +7 495 785 8218
Press@homecredit.ru, www.homecredit.ru

Press Release

NOT FOR RELEASE, PUBLICATION OR DISTRIBUTION IN WHOLE OR IN PART TO THE
UNITED STATES, AUSTRALIA, CANADA OR JAPAN OR TO A RESIDENT, NATIONAL OR
CITIZEN OF THE UNITED STATES, AUSTRALIA, CANADA OR JAPAN

Home Credit & Finance results for 3 months period ended
31 March 2008:

HCFB reports 252% increase in net profit to RUB 717
million

Moscow, 9 July 2008: — Home Credit & Finance Bank (“HCFB” or “the Bank”), rated
Moody’s Ba3/NP/D-, S&P B+/B, and one of the leading banks specializing in consumer
banking in Russia, announces its financial results for the three months ended 31st March
2008 in accordance with International Financial and Reporting Standards (IFRS).

“Home Credit & Finance Bank is delighted to have achieved such a strong set of first quarter
results. We continue to deliver on our strategy of loan book diversification and profitable growth.
Despite tougher global conditions the Russian consumer finance market continues to grow and the
ongoing support of our parent, PPF Group, continues to enable us to take advantage of the
market.”

Jiri Smejc, Chairman of the Board of Directors

HIGHLIGHTS

Net profit for the period of RUB 717 million (Q1 2007: RUB 204 million) — an
increase of 252%.

Continuing improvement in net interest income to RUB 4.6 billion (Q1 2007:
RUB 2.8 billion) attributed to growth in all products.

Operating income increased 86% in the period to RUB 6.2 billion (Q1 2007:
RUB 3.3 billion).

88% increase in the gross loan book from RUB 40 billion for Q1 2007 to RUB
76 billion Q1 2008.

Increase in the Bank’s POS and Credit Card market shares with almost 31%
and 11% respectively, maintaining HCFB’s position as the second largest
provider of POS and credit cards in Russia.

In line with the Bank’s strategy, HCFB continued further diversification of its
product portfolio with cash loans now comprising 13.8% of HCFB’s gross loan
book and credit cards accounting for 28.6%.
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The HCFB branch network covers 80 regions across the Russian Federation
serviced from 99 branches and 89 representative offices.

As of 31 March, 2008 HCFB's client base comprises 13.7 million customers, an
increase of approximately 40% over the prior year period.

Maintenance of strong capitalisation with risk weighted CAR of 19.8%.

HCFB® cumulative net liquidity position within 12 months is positive — RUB
13.2 billion.

The funding position of the Bank is strong, having successfully placed its fifth
domestic bond issue of total amount of RUB 4 billion in April 2008 and the
largest Eurobond issue for $500 million in June 2008 and having received a
€900 million commitment from PPF Group. This covers the Bank’s refinancing
needs and supports further business growth.

The focus on risk management has continued to produce positive results with
a further decrease in the NPLs calculated as a percentage of the gross loan
book. NPLs fell from 14.2% in Q1 2007 to 11.9% in Q1 2008. NPL provision
coverage reached 112.1% in Q1 2008 compared to 100.5% in Q1 2007.

In April 2008, the international rating agency Standard & Poor’s affirmed HCFB
rating at B+/B level, Moody’s issued updated Credit Opinion on HCFB current
ratings. Outlook for both ratings — stable.

BUSINESS

The consumer banking market in Russia has continued its expansion although this has been at a
slower rate as the market matures. During the three months of 2008 the market grew by 8% with
almost RUB 3.2 trillion in loans granted. The growth dynamics remain the same comparing with the
same period for previous year when the growth rate was 9% which is mostly explained by the low
season period.

HCFB continues to follow its strategy focused on evolving from a monoline product provider to a
retail bank with a lending focus and diversified product offering. Consequently, the Bank has
focused on the growth of its cash loan and credit card businesses.

The cash loans portfolio increased by 316% compared to Q1 2007 to RUB 10.4 billion. The credit
card portfolio increased by 42% from the prior year up to RUB 21.6 billion. HCFB increased its
market share in the credit card segment from 9.5% to 11% as of 31 March 2008, with over 7.7
million cards issued.

Pursuant to HCFB's strategy, the Bank has also achieved strong growth in its mortgage loan book.
The Bank now has proven experience and a firm foothold in this market. Given market conditions,
it is not expected that this sector will grow at the same rate in the short term, but the Bank will
continue to monitor this sector. As at 31 March 2008, the mortgage portfolio equalled RUB 5.7
billion comprising approximately 8% of HCFB gross loan book.

Whilst the POS loan book still represents the largest part of the business with RUB 37 billion
outstanding, and has grown by 67% compared to the same period of 2007, the POS loan book as
a percentage of the gross loan book, decreased from 55.1% for Q1 2007 to 48.8% as of 31 March
2008. HCFB’s POS loans market share has nevertheless strengthened from 22% in Q1 2007 to
30.6% in Q1 2008.
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Importantly, the Bank has also focused on selectively increasing its distribution capabilities with the
network of active POS outlets standing at approximately 30,000, an increase of nearly 30% from
Q1 2007. The number of representative offices now stands at 89, while the branch network grew to
99 offices from 42 in Q1 2007, reflecting the Bank'’s strategy to become a retail bank with a lending
focus. The Bank is consequently now present in 1,200 cities over 80 regions.

RESULTS

HCFB reported a record net profit of RUB 717 million for Q1 2008, an increase of 252% on Q1
2007 (RUB 204 million). This excellent growth was obtained due to several factors:

Net interest income increased to RUB 4.6 billion from RUB 2.8 billion due to the continued growth
and diversification of the loan portfolio. The Bank also maintained a cost/income ratio of between
40-45%.

Additionally, the Bank has continued to improve its controls and risk procedures. The Bank has
recently implemented a central system, allow it to manage credit scoring processes with more
flexibility and improve response times. Consequently, the level of NPLs, as a percentage of the
gross loan book has significantly decreased from 14.2% in Q1 2007 to 11.9% in Q1 2008.
Provision for loan coverage has been increased from 100.5% to 112.1%.

Finally, HCFB's diversified funding base and strong capital position, with the support of its parent,
PPF Group, enabled the Bank to maintain a risk-weighted capital adequacy ratio of 19.8%. The
funding position of the Bank is strong, having successfully placed its fifth domestic bond issue of
RUB 4 billion in April 2008 and the largest HCFB Eurobond issue for $500 million in June, 2008
and having received a €900 million commitment from PPF Group. This covers the Bank’s
refinancing needs and supports further business growth.

In April 2008, the international rating agency Standard & Poor’s affrmed HCFB rating at B+/B
level, Moody's issued updated Credit Opinion on HCFB current ratings. Outlook for both ratings —
stable.

Detailed rating reports are available on:
www.homecredit.net,
www.ratingdirect.com,
www.moodys.com.

(000 000 RUB) 3M 2007 3M 2008 Y-0-Y change
Total Assets 47,356 82,422 74%
Operating Income 3,312 6,155 86%

Gross Loan Book 40,285 75,757 88%

Net Profit 204 717 252%

Total Equity 10,166 15,657 54%

More information at:

www.homecredit.net

www.homecredit.ru
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For further enquiries, please contact:

Alena Zheltova

Deputy Head of Corporate Finance
and Investor Relations, HCFB

Tel: (+7) 495 514 1017 (4431)

E-mail: alena.zheltova@homecredit.ru

Press Inquiries:

Milan Tomanek Irina Zhukova

Group Communication Manager Head of PR Department, HCFB
E-mail: milan.tomanek@homecredit.eu E-mail: press@homecredit.ru
tel: +420 224 559 573 tel: +7 495 514 1019

Notes to Editors:

Home Credit & Finance Bank (Moody's Ba3/NP/D-, S&P B+/B) is one of the leading banks specializing in
consumer banking in Russia with a 30.6% market share in the point-of-sale market and an 11% market share
of the credit card market as at 31 March 2008.

HCFB offers its clients a wide range of credit products with variable credit terms. HCFB’s products are
distributed through about 30,000 POS outlets across over 1,200 cities throughout Russia. The bank’s regional
network comprises 188 offices across the Russian Federation as at 31 March 2007.

Companies of the Home Credit Group operate in the Central and Eastern European, Central Asian
and the Far East consumer finance markets and as at year-end 2007, had granted loans in the
combined principal of EUR 3.3 billion. Home Credit Group maintains leading positions in the
consumer finance markets of the Czech Republic (Home Credit, since 1997), the Slovak Republic
(Home Credit Slovakia, since 1999), the Russian Federation (Home Credit & Finance Bank, since
2002) and the Republic of Kazakhstan (Home Credit Kazakhstan, since December 2005). Home
Credit Group also entered the Ukrainian and Belarusian markets in 2006 (CJSC Home Credit
Bank, Home Credit Finance and OAO Home Credit Bank respectively) and China (Home Credit
Asia, December 2007).

The Home Credit Group is part of the PPF Group, which was established in 1991 and has interests
in insurance and consumer finance, and provides sophisticated asset management services.
During its 17 years in business, PPF Group has become an important international financial
investor, managing assets of EUR 10,1 billion as of 31 December 2007.




not constitute or form a part of any offer or solicitation to purchase or subscribe for securities in the United
States. The Shares mentioned herein have not been, and will not be, registered under the Securities Act.

This press release is not an invitation nor is it intended to be an inducement to engage in investment activity
for the purpose of Section 21 of the Financial Services and Markets Act 2000 of the United Kingdom (the
"FSMA"). To the extent that this press release does constitute an inducement to engage in any investment
activity included within this press release, it is directed only at (i) persons who are outside the United
Kingdom, (ii) persons who are investment professionals within the meaning of Article 19(5) of the Financial
Services and Markets Act 2000 (Financial Promotion) Order 2005 (as amended) of the United Kingdom (the
"Financial Promotion Order"); or (iii) persons who fall within Articles 49(2)(a) to (d) ("high net worth
companies, unincorporated associations etc.") of the Financial Promotion Order; and (iv) any other persons to
whom this press release for the purposes of Section 21 of FSMA can otherwise lawfully be made (all such
persons together being referred to as "relevant persons"), and must not be acted on or relied upon by persons
other than relevant persons. Any invitation or inducement to engage in any investment activity included within
the press release is available only to relevant persons and will be engaged in only with relevant persons."
Anyone other than a relevant person must not rely on this press release.

This document is not a prospectus and, to the extent that it may constitute an advertisement, does not
constitute an offer to sell or the solicitation of an offer to purchase notes or other securities.

Attachment:
1* Quarter Results for the period ending 31 March 2008




